
The Top Dealer Internet 
Initiatives For 2010
What they are, how to implement them
and how to measure your success



Advance Your Analytics
Gain an expert understanding of analytics,
goals and key performance indicators.

Implement or Improve Google Analytics.



LIVE, EAT, BREATH ANALYTICS

ÅVisitors

ÅUnique Visitors

ÅTime On Site

ÅPage Views

ÅPages / Visit

ÅNew Visits

ÅBounce Rate

ÅBenchmark Statistics

ÅGoal Conversion Rates

ÅEngagement Rate

ÅCritical Event Tracking

ÅNet Conversion Rate

ÅKPIs

ÅCPL / CPA
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Implement or Improve Google Analytics
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Implement Google Analytics

ÅCapabilities far beyond any dealerôs use

ÅUnique capabilities that arenôt found in 

most providers base packages

ÅIndependent, consistent statistics

ÅAllows modification through standard 

programming and built-in commands
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Improve Google Analytics

ÅConfigure Google Analytics to track more 

and track more accurately

ÅCreate conversion goals, content goals 

and engagement goals

ÅCreate a standard for URL tagging to 

maximize reporting

ÅConfigure Google Analytics to export data 

to other applications
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Focus on Engagement
Lead conversions are sooooo2009



FACTS:
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70%
Of people using the 

Internet as a part of 

the purchase 

process will NEVER

submit a lead

54%
Of advertising-

driven, walk-in 

traffic cites the 

Internet as their 

primary source



Internet Usage & Lead Trends
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How do you measure engagement?

ÅTime on site

ÅPages / visit

ÅPercent new visitor

ÅBounce rate

ÅGoals other than lead generation

ÅEvents during critical content
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Engagement beyond your site
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Eliminate Non -Branded
Third Party Lead Providers



FACTS:
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70%
Of people using the 

Internet as a part of 

the purchase 

process will NEVER

submit a lead

54%
Of advertising-

driven, walk-in 

traffic cites the 

Internet as their 

primary source

48%
Year over year growth in consumers 

submitting leads through OEM sites 

instead of third parties



Third Party Lead Generation

Keyword:

2010 Honda Accord

72%
Of The 

Results

Are Thirds 

Party Lead 

Providers
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